


The Progressive has heen recognized by:

= The George Polk Award for Magazine Reporting

m The Utne Independent Press Award for Political Coverage
® Print magazine, Communication Arts magazine, How
magazine, and The Society of Publication Designers

“The Progressive will remind us that the task is not complete—that
no American can cease striving until every American, whatever his
creed or color, enjoys the rights assigned to all Americans in the
Declaration of Independence.”

—President John E Kennedy, 1962

“In my life nothing is better than 7he Progressive.”
—John Kenneth Galbraith, 2004

“The Progressive has been right about damn near everything over the

years. And that’s worth a rattlesnake round-up and a boot-scootin’.”
—Molly Ivins, 2004

“I love The Progressive because it's loaded with info I don't find else-
where. It’s smart, it has all sorts of useful and fun tidbits, it has car-
toons, and it’s...well, progressive.”

100 YEARS

—Jim Hightower, 2008

Since 1909, The Progressive has provided a forum for intelligent, independent, and fearless journalism - the kind that has sadly be-
come uncommon in our age of corporate media ownership. The Progressive has steadfastly stood against militarism, the concentration of
power in corporate hands, and the disenfranchisement of the citizenry. It has continued to champion peace, social and economic justice,
civil rights, civil liberties, human rights, a preserved environment, and a reinvigorated democracy. Its bedrock values remain nonviolence
and freedom of speech.

Barhara Ehrenreich and Howard Zinn write regularly for The Progressive. And some of America’s leading poets—Adrienne Rich, Martin
Espada, C.K. Williams, Wendell Berry, and Rita Dove—publish original work with us.

We interview the likes of Seymour Hersh, Maxine Hong Kingston, Alice Walker, Barack Obama, Howard Dean, Helen Thomas, Ani DiFranco,
Steve Earle, Margaret Cho, Janeane Garofalo, George Carlin, Studs Terkel, Sam Hamill, Danny Glover, Roger Ebert, Martin Sheen, and Terry
Tempest Williams. Past contributors include: Jane Addams, Martin Luther King, Jr., Helen Keller, James Baldwin, Upton Sinclair, Clarence
Darrow, Jack London, George Orwell, Carl Sandburg, Edward Said, John F. Kennedy, Hubert Humphrey, Molly lvins, June Jordan, and Paul
Wellstone.
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“Because the activist readers of 7he Progressive are well
versed in the struggle against human rights violations,
advertising in the magazine has proven to be an effec-
tive and efficient choice for our membership and donor
development campaigns.”

—Helen Garrett, Amnesty International USA

“As a leading publisher of activist and social justice
books, New Society Publishers relies on 7he Progressive
for their continuing support of much needed
independent views.”

—E] Hurst, New Society Publishers

“We advertise in The Progressive to reach the kind of
educated, concerned, passionate people that we feel
will appreciate what we have to offer.”

—Anna Kapechuk, Righteous Babe Records

The Progressive readers are established, educated,
affluent, and politically impassioned. As consumers,
they make proactive choices based on personal ethics
and social responsibility.

Subscriber Profile
Age: 76% of readers age 45+

Sex: Male/Female ratio: 60/40

HHI: 58% - $50K+
33% - $75K+
18% - $100K+

Education: 81% - Bachelor’s degree or higher
37% - Master’s degree
17% - PhD

Reading Habits

88% spend at least one hour reading each issue

73% of subscribers pass along magazines to at least one other person
48% of subscribers have subscribed for 5+ years

Consumer Behavior

84% regularly buy books; 71% spend over $15/month on new titles
63% regularly purchase new music

58% shop at organic or natural food stores

35% have money in a socially responsible investment fund

Activism Within the Last Year

62% have written to an elected official

56% volunteered for a cause

35% participated in a rally, march or boycott
32% have written a letter to the editor

29% participated in an environmental cause

Geographic Distribution

,\ ﬁ"
.= 7.7% 13.3%

IS 7.9% 7.7%

12.2%

2.3%
International: 1%

uuuuuuuu

......................
......................

W.progressive.org.



2009 Electronic Advertising
www.progressive.org

LT Ecanomic Duackery t the Debate

EI g- E‘i"e 1 * :_L_._,l‘fl"_-ﬁn:.ml\'nq'!u-:la.m-.n'.n.';:n-r.ﬂ.

it
SE>E,

4iK

e-Alert Advertising

TheProgressive

SINCE 1909

Dear Progressive Reader:

On the heels of the final debate, I thought you might want to see
‘what we had to say about it.

You can read my take: “McCain Flails, and Fails.”

You can read Ruth Conniff’s: “McCain Pitches Debate to the
Angry Right.”

And you can read Elizabeth DiNovella’s: “This Debate Sponsored
by Beer and Bottled Water.”

Two other items that may interest you: “Paulson, The Treasurer
of Wall Street,” and Amitabh Pal’s *Paul Krugman Does Deserve
aNobel.”

Back to you soon.

Best,

Wt

Matthew Rothschild
Editor, The Progressive

For more information, contact:

== Button

Size: 120 x 90 pixels

File Size: 10k or less

Placement: Top of right-hand column, adjacent to editorial content
Cost: $5 CPM

—a Skyscraper

Size: 120 x 600 pixels
File Size = 30k or less, GIE, JPG; 40k or less Flash
Placement: Right-hand column, adjacent to editorial content,

beneath button
Cost: $15 CPM

—a Banner

Size: 468 x 60 pixels
File Size: 20k or less, GIF, JPG; 30k or less Flash
Placement: Below editorial content, center of page

Cost: $10 CPM

Sending website ad files:

Please email file as JPEG, GIE PNG or Flash .SWE There is a
maximum of three loops for animated ads. We do not accept pop-
ups or pop-unders.

Please provide a link URL for all ads. Flash ads that include an
internal link will not receive click-through reports.

Payment:
Advance payment required for first 10,000 impressions. There-
after, we will invoice upon fulfillment of contract.

Weekly Progressive e-Alert
Reach 19,500 e-Alert subscribers by sponsoring 7he Progressive
Editor Matthew Rothschild’s weekly message, which highlights new

articles of interest posted to our web site.

Size: 120 x 400 pixel image (includes link URL) plus up t0100
words of copy.

File Format: GIF or JPG

Placement: Right-hand column of e-mail.

1x 3x 6x 12x
$300 $275 $250 $200

Erika Baer, Advertising Director, 608.257.4626, erika@progressive.org

2009 Display Advertising

full page

Y page

Display Ad Sizes width xheight
Full page* 8% x10%"
(suggested full page live area) 7% x 9%

2/3 page vertical 4% x 9'%"
1/2 page vertical 4%6" x6%%s”
1/2 page horizontal 7" x 4%
1/3 page vertical 2% x 9%
1/3 page square 4% x 4%
1/4 page vertical 2% x 6%
1/6 page vertical 24" x 4%
1/6 page horizontal A%6" x 2%s”

*Note: Actual size of The Progressive
magazine is 8 %” x 10 %4”. Please set up
your Quark Document as this size for full-
page ads. Text should not extend outside the
suggested live area (7%” X 974”).

For full-page bleeds, please leave at least
1/4” on each side.

Electronic files are preferred. Al files must
be Macintosh format in either QuarkXpress,
TIFF or EPS. All fonts and linked artwork must
be included. Files may be submitted on CD
or by email. If you wish to send an ad via FTP
please contact erika@progressive.org.

The Progressive cannot be responsible for
ads that do not follow these specifications.
If The Progressive needs to do extra work to
prepare the ad, clients may be charged an
additional fee.

Marketplace Page

1/9 Page : 2 1/4” wide x 2 7/8” tall
1x 3 6x 12x
$250  $200  $175  $150

Classified advertising info available upon request.
PREPRINTED INSERTS: Rates available upon request

Copy and contract regulations
Cancellations: Cancellations of reserved advertising space will not be accepted after
the space reservation deadline.

Terms: Net 30 days.

Agency commission: A 15% (off gross) commission will be paid to recognized advertising
agencies for performance of regular agency functions, including furnishing of press-ready
(digital) ads and accepting payment liability for ad placements.

2009 Display Advertising Rates

AD SIZE 1X 3X 6X 12X
Back Cover 4c 3900 3315 2925 2535
Inside Front Cover 4c 3300 2805 2475 2145
B&W 3150 2678 2363 2048
Inside Back Cover 4c 3300 2805 2475 2145
B&W 3150 2678 2363 2048
Full page 3 (RH)  4c 3150 2678 2363 2048
B&W 2750 2338 2063 1788
Full Page 4c 2900 2465 2175 1885
B&W 2500 2125 1875 1625
2/3 page 4c 2500 2125 1875 1625
B&W 1950 1658 1463 1268
1/2 page 4c 1850 1573 1388 1203
B&W 1700 1445 1275 1105
1/3 page 4c 1650 1403 1238 1073
B&W 1275 1084 956 829
1/4 page 4c 1250 1063 938 813
B&W 975 829 731 634
1/6 page 4c 1025 871 769 666

B&W 775 659 581 504
Please inquire about discounted rates for nonprofits, universities and publishers

2009 Advertising Schedule

ISSUE RESERVATION DUE MATERIAL DUE
January 11/21/08 11/26/08
February 12/19/08 12/23/08
March 1/23/09 1/28/09
April* 2/20/09 2/25/09
May 3/20/09 3/25/09
June 4/17/09 4/22/09
July 5/22/09 5/27/09
August 6/19/09 6/24/09
September 7/17/09 7/22/09
October 8/14/09 8/19/09
November 9/18/09 9/23/09
December** 10/16/09 10/21/09

*100th Anniversary Issue - Bonus Distribution
**Includes “Our Favorite Books of 2009” editorial

= All rates are gross.

= Advertising rates are subject to change. Rates are guaranteed for the duration of the contract.

= Advertiser and/or agency represents that it has full power to authorize publication of advertisement(s).

= Frequency discounts are granted to all contract advertisers. Advertisers must fulfll the obligations of their
contracts within one year. The rate card effective at the time a contract is signed will apply to all insertions
under that contract.

= Guaranteed placement is available for a 10% surcharge (based upon availability).

= Advertising materials will not be returned unless requested.

For more information, contact: Erika Baer, Advertising Director, 608.257.4626, erika@progressive.org





